
A third of respondents track the financial impact of their programs.

Our 2019 State of Supplier Diversity reports include 
the results of more than 450 survey responses. 
Here are some of the more interesting findings:
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2019 STATE OF SUPPLIER DIVERSITY 
REPORT—DIVERSE SUPPLIERS

of respondents were from supplier diversity 
programs that were at least 10 years old.

41% 

of supplier diversity programs count 
small businesses in their diverse spend.

53% 

of respondents do not track the financial 
ROI of their programs.

43% 

of minority-owned businesses 
that responded to our survey 
are certified as such by an 
appropriate agency, as well as 
85 percent of woman-owned 
businesses and 98 percent of 
small businesses.

of respondents have a global supplier diversity 
program, and another 44 percent plan on 
implementing one in the next three years.

29% 

of respondents (65 percent) 
have been in business for 
11 or more years.

Almost 
two-thirds  

of respondents seek 
government contracts.

Three-
fifths  

of diverse businesses are 
officially designated as such 
by 10 or more partner 
corporations.

A Fifth

of respondents are strongly 
influenced to buy from 
companies with supplier 
diversity programs. A big 
increase from last year.

47%  
of respondents did not receive 
a single opportunity via a 
diverse supplier registration 
portal in the past year.

55%

When asked about the primary drivers of supplier diversity programs 
(respondents could choose more than one answer), corporate social 

responsibility and alignment with corporate culture and workforce 
inclusiveness tied as the top response at 68 percent each.

CERTIFIED

Visit our website at www.cvmsolutions.com to download the full reports. 

Also, contact us if you want to participate in our 2020 survey.

89% 

FROM THE 2019 STATE OF SUPPLIER 
DIVERSITY REPORTS

12 INTERESTING FINDINGS

the supplier diversity professionals 
managing and growing their companies’ 
programs, and the diverse suppliers on 
the other side of them.

For the third year in a row, CVM, a 
supplier.io company, launched two 
surveys that aimed to define the 
supplier diversity industry for both 
sides involved:


